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SpringBoost Introduces Benefit of Dorsiflexion for Nordic Walking 


[image: image1.png]= o L /L

Parformance Athletic Foolwear




Media Contact: 

Patricia Schwarz

SpringBoost USA

781 894 0611; p.schwarz@springboost.com

Jamie Gribbon 

Blumenfeld and Assoc. PR

203 655 1600; Jamie@blumenfeldpr.com 

SPRINGBOOST INTRODUCES BENEFITS OF DORSIFLEXION TO 

NORDIC WALKING FOOTWEAR 

WSA Buyers Invited to Learn the Profit Potential of This New Fitness Activity 

WALTHAM, Mass. (July 20, 2007) – SpringBoost, the three-year-old Swiss performance athletic shoe company headquartered in the U.S. in Waltham, Mass., wants buyers at the WSA Show to understand how they can profit from the coming boom in Nordic Walking – the latest form of exercise walking.  

A Nordic Walking expert, Sally Richards, will be on hand in the SpringBoost booth at WSA in Las Vegas, July 30 –Aug. 1 (booth no. 10249), to demonstrate the activity, provide tips on proper technique, and show how it is expected to appeal to the estimated 87.5 million Americans who walked for exercise in 2006 (according to the National Sporting Goods Association).  Richards is the 2006 World Nordic Walking Champion and an inductee of the Colorado Sportswomen Hall of Fame. 


WSA buyers will be able to try Nordic Walking at the SpringBoost booth using specially made poles and SpringBoost’s dorsiflexion B-Walk Nordic performance athletic shoes.  

One buyer per day during the course of the show will win a Nordic Walking starter kit consisting of a pair of SpringBoost B-Walk Nordic walking shoes, a pair of LEKI carbon and aluminum Nordic Walking poles, and an iPod to carry music to walk by.  


“As a Swiss company, we see the potential of Nordic Walking everyday we go to work. In Europe there are Nordic Walking clubs, specialty magazines, people Nordic Walking in parks, and coverage on TV,” said Andrew Silvestri, SpringBoost CEO. 


“We believe Nordic Walking is poised for explosive growth in the U.S.” 


SpringBoost offers a dorsiflexion Nordic Walking version of their B-Walk shoe, the B-Walk Nordic, designed specifically for this increasingly popular activity. It is totally waterproof and has a Vibram Trek outsole for maximum grip and traction, even on frozen trails. An Energy Plate™ offers increased range of motion and optimal use of energy. It facilitates the roll of the foot, and optimizes the push-off phase, providing the feel of a light, dynamic walk. 


The B-Walk Nordic for men and women is $180 suggested retail, and the B-Walk for men and women retails at $140. 


The entire SpringBoost dorsiflexion line, which positions the heel lower than the forefoot, offers a number of health, training and performance advantages. Independent testing, professional athletes and coaches, professional trainers and medical and scientific researchers in Europe and the U.S. agree that a foot positioned in dorsiflexion promotes better posture, alleviates pressure on joints and the lower back, strengthens the core, and enhances blood circulation in the legs. Dorsiflexion footwear also activates muscle fibers when training the body’s target zones - specifically calves, hamstrings, and the glutes. 

Nordic Walking is an efficient workout that utilizes 90% of the body thanks to the use of walking poles and a specific technique.  This total body exercise straightens the upper body and creates resistance to build better bone density, burns 40% more calories than average walking, increases blood flow to the legs, and enhances cardio benefits by increasing oxygen consumption by up to 25%.
For details on SpringBoost, log onto www.springboost.com.  
SpringBoost is headquartered in the U.S. at 135 Beaver Street, Suite 400, Waltham, Mass. 02452. Tel. 781 894 0009 or toll free 1 866 7BOOST1; www.springboost.com. 

Editor’s Note: For images of SpringBoost footwear contact Jamie Gribbon, 203 655 1600, Jamie@blumenfeldpr.com. 
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